


DUTCH VALLEY FOOD DISTRIBUTORS
One Family Serving Other Families

Over the years Dutch Valley has had the privilege of pro-
viding numerous ways to serve our customers. Food
and food-related products certainly have been one of
the primary ways; however, we have tried to reach be-
yond just food in order to better provide increased ways
that we may support those that have invited us into their
business, Our Customers, so that their business may
be more successful and that our customers can better
serve those that shop in their stores. Some of those ser-
vice areas include: greater customer service support,
product knowledge and nutritional facts, merchandising
ideas, website and technology, ef cient and friendly de-
livery service, store promotional support, store resetting
and new store design and ideas, to mention just some of
the ways we have listened and tried to respond to you,
our customers.

Dutch Valley carries approximately 5,000 items, many
of those items are bulk cases of products such as nuts,
dried fruit, grains, spices, snacks, soups, candy, pack-
aging to mention just a few. Dutch Valley also has been
blessed with a great team that creates products, some
of which are organic and many that are all natural. These
would be produced through a sister company to Dutch
Valley Dutch Valley Food Development which is cer-
ti ed organic and has created some excellent organic
dry mixes.
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In addition, Dutch Valley has been privileged to have -2-
additional unique product lines that we own and have de-
veloped, Jake & Amos, a wonderful jarred line of jams,
jellies, pickled and ready to serve products along with
A Touch of Dutch, a new line of packaged items, a com-
bination of products we have created along with other
popular products that are on the market that we carry in
bulk such as candy, snacks, nuts and dried fruit.

We currently deliver to our customers, through our own
Dutch Valley Transportation Team, to 27 states and
throughout the United States outside of these 27 states
via Common Carrier and UPS. We go to great lengths to
ensure that the products arrive to our customers just the
way they expect.

Over the years, we added many products, continued to
focus on excellence and most importantly have listened
and learned so very much from those that have given
us the privilege to serve them in order to continually be-
come better in helping meet more of the total needs of
our customers.

NOW .Our family at Dutch Valley is very excited
about a New Way that we are able to provide our
customers with another service that we believe will
be a valuable bene t and tool.
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As there has been increased demand from the FDA on nutri-
tional and ingredient fact information on product labels, more
of the stores we serve have asked us how we at Dutch Valley
can help. For the vast majority of the customers we serve The
Scale is a Big Part of their business that they depend on. With
the growing nutritional demands, the variety of the scales on
the market and a product le at Dutch Valley that is over 5,000
items, how we could bring this together so that we could better
provide this growing service need has been a focus for many of
us for some time. In addition to this providing our customers a
way to determine just how well products are performing in their
stores as well as who the customers are and what they are buy-
ing that shop with them.

GENESIS & Hobart have been outstanding in their support
and help in working with us to solve this problem and to provide
a solution that our customers have asked us for.

Now in partnership with GENESIS & Their Support Team, along
with Hobart we are able to offer our customers

Retail Store Management Support through Front End Systems
Scales along with Dutch Valley Product File Support and Ser-
vice.

Purpose: To provide an additional service opportunity that
links our products, product les, and mix & ingredient informa-
tion along with a store management system that will enable our
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customers to track the performance of a variety of areas in
their store operation including:
Dutch Valley Product Files
Scales
Product Performance
In-store File Communication
Inventory Control
Customer Loyalty Program
Flexible Ordering Opportunities Including Shelf
& Catalog Scanning (Summer/Fall 08)
Multi-Business Opportunities
Business Accounting Package
Flexible System Control and Development
Multi-Purpose Software System
State of the Art Front End and Perishable
Department Hardware

Objective: Help our customers grow same store & new sales
and provide our customers a marketplace advantage in giving
them a multi-purpose tool to strengthen themselves against
competition.

Serving & Growing Together

Our Customers, Dutch Valley, GENESIS & Support Team along
with Hobart Scales, partnering together to be better stewards
of the time and resources we have been entrusted with.
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CO-FOUNDERS,
GREGORY NELSON
TERRY SELKIRK

GENESIS, a Value-Added Reseller who specializes in Grocery
Point-of-Sale and random weight labeling, has teamed up with
Dutch Valley to develop programs to support your marketing
and operations. We have developed a complete line of solution
packages that work directly with all major branded scales, label
printers and POS systems.

Having started in business in 1978, GENESIS understands the
dif cult task that all business owners face today Do more
with less. GENESIS, along with its partner companies, has
crafted solutions from Microsoft, Posi ex, Star Micronics, Ho-
bart, and Datalogic to offer truly top-to-bottom solutions for
you. Together, these partners and Dutch Valley help you do
more with less to position your business ahead of the com-
petition and offer seamless answers, not more questions. The
solutions support single-store to enterprise-level users, with ag-
gressive pricing, support, and people that have years of food
Retail experience.

GENESIS Solutions Include:
GWARE Advanced: TCP/IP based Scale Software
GWAREHOUSE: a package to move product information
directly from Dutch Valley
GWARE PROSeries: an Enterprise solution
GWARE UNIVERSAL POS (GUPOS): an Integrator
to your POS
GWARE Mobile Tracker: an Integrator of everything
perishable

GENESIS also offers 25+ other solutions-based software
packages.

CONTACT INFO

Genesis-POS WWW.genesis-pos.com
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Banker is a partnership between GENESIS and two pow-
erhouse credit card processing companies in the Grocery in-
dustry. NOVA Systems and Benchmark Bank have crafted a
program to offer large retailer rates to Dutch Valley members.
GENESIS worked to secure these aggressive rates and pro-
grams so that Dutch Valley members could level the playing

eld of business. These partners also have offered an integra-
tion tool into Microsoft RMS POS, at a huge savings, further
containing your operation cost.

GENESIS GWARE Advanced software is designed to integrate
POS grocery software, and scale systems together. These sys-
tems offer you the three Rs of business Right Product, Right
Price, at the Right Time. GWARE uses advanced tools to allow
an easy, simple method of Creation, Modi cation, and Send-
ing of sometimes hourly changes in the perishable products
world.

Some of GWARE Advanced Features:
Easy Finder & Interface Technologies
Standard Scale Info, and POS information Points
Price On-the-Fly
AD On/Off Pricing
Dates
Import/Export Scale
Files
Department &
Category Levels
Nutri Facts, Ingredient
Text, POS Info
Wired & Wireless
IP Scale support from all the leading scale companies
Upload Scheduling
Reporting
* POS Tools
* External Database Mapping

*Other modules available at additional purchase
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Starting today, you can enjoy the use of GWAREHOUSE, a ware-
house importing tool that imports all Dutch Valley product les
directly into GWARE scale software. This software is designed
to take advantage of Dutch

Valley, GENESIS, and Hobart

technologies. In addition, it

integrates into Microsoft RMS

and other POS packages.

End-users can setup an ac-
count for downloading the
item le, can import them, and
can select the products they
want in their scale system.
With GWAREHOUSE, the user
is in control and can build/
price their items their way. This includes product description,
Dutch Valley order code, pricing, ingredients, and nutritional
facts (available later this year). All information that was once
double-entered can now be sent into a supported POS system
with just a few clicks.

Quick Entry of Your Information

Tired of setting up scale les?
Tired of setting up that POS sys-
tem? The time is now to free up
your time! Contact either GEN-
ESIS or Dutch Valley to take
advantage of this program and
give customers the information
that sets your store apart from

the competition. Sort. Price. Send.

CONTACT INFO
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Microsoft Dynamics Retail Management System (RMS) offers
small and mid-market retailers a complete point-of-sale (POS)
solution that can be adapted to meet unique retail requirements.
This powerful software package automates POS processes and
store operations, provides centralized control for multi-store re-
tailers, and integrates with Microsoft Of ce system programs,
Microsoft Dynamics GP, and other popular applications. Micro-
soft Dynamics RMS is built on a proven Microsoft platform that
adapts to meet unique and changing retail needs.

MICROSOFT RETAIL MANAGEMENT SOFTWARE FEATURES:

MANAGE INVENTORY MORE EFFICIENTLY

Automate inventory management.

Track inventory automatically across one store or multiple loca-
tions using any stock or sales method. Get insight into your
inventory by nding out which items are the best and worst
sellers. Use these classi cations to assign new sales or price
levels quickly for speci ¢ segments of your

stock.

Reduce inventory costs and out-of-stocks.
Maintain tighter control over inventory with automatically
generated purchase order suggestions and stock levels, and

the ability to transfer inventory across stores.
( \ Track storage of of ine inventory including non-

sellable or broken items.

Maintain multiple suppliers per item.

Make sure you get the most for your money.
Visibility into supplier histories makes it easy to
select vendors who offer the best service and the

\ / lowest prices.

STREAMLINE POINT OF SALE
Get easy-to-understand point-of-sale screens.
Gain quick access to complete product and customer information.



Process transactions quickly.
Point-of-sale screens allow your employees to process complex

transactions ef ciently. Cashiers can also reprint re- /
ceipts or recall previous transactions from any point-
of-sale register.

Offer better customer service.

With access to complete customer histories, its
easy to target preferences. Suggest cross-sells and
up-sells, advertise other products at the point of

sale, and use information to market other products
more effectively.

SIMPLIFY CARD PROCESSES /
Save money.

You Il eliminate the need for separate credit card ter-
minals and associated phone lines.

Reduce data entry.
By integrating card transaction processing into busi-

ness operations, you can reduce data entry and ex-
perience easier reporting and reconciliation of transactions.

Provide fast service. /
Youll provide fast, ef cient service to customers;
speed up check-out lines; and facilitate reporting
and reconciliation of transactions.

PROVIDE SUPERIOR CUSTOMER SERVICE

Personalize service and accommodate your K
customers.

Quick access to product and customer information helps your
cashiers offer better service. Track entire transaction histories,
providing information on customers previous purchases, pay-
ments, and accounts. Call up digital copies of receipts from
past purchases and take partial payments with ease.

Sell impulse items.

With the multimedia NetDisplay, you can showcase products
on a second monitor at your point of sale. NetDisplay is pro-
grammable and interactive entering the customer s name can
trigger personal greetings and reminders about items they buy
on a regular basis.



